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At a recent National Education Conference, some of 

the discussed topics were very enlightening and 

others were very funny: Are you a “helicopter 

parent?” (They hover overhead.) Did your parents 

scold you in the back seat while they were driving? Or 

did they pull over so they could put you in your place? 

We could identify and learn about the various 

“generations” we are pre-described by “accident” or 

our date of birth. 

 

The Silent Generation  

Our experience is that 

they are not so silent. 

Many of whom were 

born during the Great 

Depression. They have 

amazing stories. With 

all the pessimism that 

exists today, the key sign we hear is, “We are all in this 

together.” That being said, their investment decisions 

have been based on history. “We don’t want our 

investments to go down. We don’t want to chance our 

standard of living.” This is the hardest generation to 

help . . . most of who did not invest, they saved . . . in 

the mattress. Clearly not enough to maintain their 

standard of living. 

 

Baby Boomers  

According to Cam 

Marston (an expert on 

the generations), 

“they like to dream 

big and talk about a 

meaningful retirement 

which includes: 

vacation clubs, moving to a rural community, 

shopping clubs, second homes, boats, cars, and 

planes.”  They look for great opportunities for 

themselves but also know their children may be 

coming back. If you build it, they will come. This 

generation needs to plan for their longevity. They will 

live longer than expected based on statistics.  

 

Recently, the Federal Reserve suggested: “An aging 

population may have an adverse impact on the U.S. 

equity market and the macroeconomy in general. 

Evidence suggests that an investor’s risk tolerance 

changes over their life cycle. As the Boomers 

transition from work into retirement over the next 10 

to 15 years, they are likely to switch from buying to 

selling stocks.” While this is, in fact, a possibility (given 

most pre-retirees scale back their allocation from 

stocks and buy fixed income) most retirees cannot live 

on the less than the 1% being offered at the bank or 

the 2.53% from a 10-year U.S. Treasury. To maintain 

the standard of living that Baby Boomers anticipate 

living, stocks should possibly be a significant part of 

their portfolio strategy.  

 

“Recent research shows that the long-term swings in 

the price-to-earnings (P/E) ratio of the U.S. stock 

market are highly correlated with the evolution of the 

population’s age structure during the post-World War 

II period. A substantial fraction of the fluctuations in 

the stock market’s P/E ratio can be explained by 

changes in the ratio of people ages 40 to 49 years to 

those ages 60 to 69.”  

 
 

According to Cam Marston, $81 trillion will pass to the 

three youngest generations (Generation X, 

Millennials, and iGen) in the next 50 years. The age 

range between these groups is currently newborns to 

49 year-olds.  These generations have witnessed 

Generation Breakdown 

Generation 

Name 
Birth Years 

Current 

Ages 
Quality 

Silent Generation  

(or The Matures) 
1909-1945 Over 69 Experienced 

The Baby 

Boomers 
1946-1964 50-68 Optimistic 

Generation X  

(or Latchkey Kids) 
1965-1979 35-49 Cynical 

The Millennials  

(or Generation Y) 
1980-2000 14-34 Ambitious 

iGen  

(or Generation Z) 

2001-

Present 

Under 

14 
Connected 
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wealth creation in a multitude of ways. It is highly 

expected that each generation will live longer than 

the prior. Some experts even believe children that are 

born today may possibly live to 120 years old. With 

the advancement of healthcare and technology, it 

does not seem outside the realm of potential reality. 

Again, the need for stocks in the long-haul seems to 

be a necessity. 

 

Generation X 

It is expected that 

Generation X will 

probably work until 75, 

not because they have 

to, but because they 

will still be full of 

energy and extremely 

healthy. According to Cam Marston, Generation Xers 

like to “read, watch Bloomberg, Fox News, CNN, and 

surf the internet for as much information as they can 

find. They tend to be skeptical, looking for validation. 

They seek experts to help them make sense of all the 

proliferation of information.”  

 

Millennials 

Many of you have 

raised or are 

raising Millennials. 

According to Cam 

Marston, “tattoos 

are their identity, 

which keeps them 

“individualistic.” This is the best looked after children 

in all generations, with their parents sometimes being 

referred to as “helicopter parents.” They tend to live 

with their parents, sometimes until they are 34. They 

tend to delay adulthood thinking things will happen in 

later stages of life so they are not in a hurry.” This is 

an incredibly intelligent generation that has seen the 

growth of hand-held devices becoming a regular part 

of their lives. They are connected and are helping 

earlier generations to “connect” electronically as well.  

 

iGen 

There are many 

things to discover 

about the iGen, but 

one thing is for sure, 

they become 

connected at a very 

early age. Connection, not the traditional manner of 

the past, but often linked to a small tablet or smart 

phone that links their relationships very early in life. 

 

We all look back and think “Is it different this time?” 

The Silent Generation to iGen asks the same thing. We 

would suggest no. More importantly, regardless of 

your generation, you need to think about current and 

future needs. We desire our clients to live a life that is 

consistent with current needs.  We desire to plan for 

the future and watch our clients live life according to 

their wishes. The capital markets have been up and 

down this quarter, which is nothing new. We invite 

you to ask questions in your next update meeting, 

knowing we will be attending to your long-term goals. 

Please contact Kemp Financial Management if your 

needs have changed. Make sure you are focused on 

that, regardless of where you fall on the spectrum of 

generations.  
  

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  
  

Cam Marston in the leading expert on the 

impact of generational change and its 

impact on the marketplace. For more 

information, visit his website at 

www.generationalinsights.com  

 

 

  SAVE THE DATE:  Wednesday, November 12th 

Mark your calendars and 

join us for lunch and an 

uplifting motivational event 

at the Muckenthaler 

Mansion in Fullerton.  

(This is a non-investment event) 
 
  

As a client of Kemp Financial Management, LLC, you 

received your copy of our ADV Part II at the time you opened 

your account. Every year, we offer a complimentary copy of 

our most recent ADV Part II for your review and files. Please 

contact Wyatt at 714-257-0800 or by e-mail at 

wyatt@kempfm.com in the event you would like to update 

your files with our most recent ADV Part II. It is also available 

on our website at www.kempfm.com in the KFM Downloads 

section under Research Tools.  

 

In addition, we are also required to provide you with Kemp 

Financial Management, LLC’s current Privacy Notice. A copy 

has been enclosed with this newsletter for your review and 

files.


